WHAT DO
YOUR CUSTOMERS
ACTUALLY WANT?

UME REN

DIGITAL PURCHA!

#1PRICE TRUMPS BRAND L

MOST IMPORTANT FACTORS WHEN
ONLINE PURCI

INSIDERING

SPEED OF DELIVERY

DELIVERY OPTIONS

PRODUCT BRAND.

PRICE

#2 INTERACTIVE CONTENT REIGNS
FACTORS THAT INFLUENCE CONSUMERS TO.
o =T & PRODUCT REVIEWS
82%
PRODUCT REVIEWS - 82%

SIMPLIFIED SHOPPING CART EXPERIENCE -78%

P \VENTORY AVALABLLITY

64%

#3 INDIVIDUALIZED BUYING EXPERIENCES ARE
THE FUTURE

% OF CONSUMERS INFLUENCED TO COMPLETE A

M PRODUCT PAGE
Wit prsonalzed Homepige

SHOPPING CART

onthe Product Page Shopping Cant

LOYALTY DISCOUNTS
‘Through Loyaty Discounts
‘andofers

#4 MULTIPLE FULFILLMENT OPTIONS HAVE
BECOME TABLE STAKES

O

#5 IN-STORE EXPERIENCES NEED TO BE AS
SEAMLESS AS ONLINE

KI

eryuhere. Fulfill Anywhere




