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Playboy Group’s Honey Birdette
Accelerates Time to Market with
Kibo and Perfaware

Kibo Order Management accelerates time to value and reduces costs while
still retaining important omnichannel functionality for a luxury Retml brand.
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THE CHALLENGE & OPPORTUNITIES
oney Birdette was leveraging the Salesforce® OMS platform for OMS-related capabilities, including
DC and store fulfillment. In addition, Honey Birdette was using the Mulesoft® [1| atform to support all
the integrations in and out of SF OMS to its Shopify® eCommerce platform, which it used for
customer-facing commerce sites.
While the team was pleased with the costs and performance of the Shopify sites, they believed there was an opportunit:
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showed that this choice could result in improved margins without
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the channels.

To achieve these goals, Honey Birdette selected Kibo for its
cloud-native, microservices-based architecture that provides BOOK AN
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unparalleled agility and flexibility as business requirements
evolve. Kibo Order Management offers real-time inventory
visibility across all locations, with intelligent order routing
and omnichannel fulfillment to help elevate the customer
purchase experience while reducing costs.
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PERFAWARE STRATEGY & EXECUTION
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n at digital commerce
expertise and
partnership that
Kibo and Perfaware
brought to the table,
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Honey Birdette the confidence to sign up with Kibo and Perfaware to kick off this while reducing costs.
transformation journey.
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In 11 weeks, Perfaware and Kibo implemented Ship to Home from DC, Ship to Home
from Stores, and Buy Online Pickup in Store (BOPIS) for North American customers.
This was followed by Ship to Store (STS) in North America and omnichannel
commerce capabilities for Australia in the next 2 weeks. They configured routing logic
and email notification services in Kibo, and replaced Mulesoft services with Boomi
Integration Services, ensuring seamless inventory sync and shipment management.
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P New Order Ready for Pickup and Pi Xeminder Emails

Less than 12 weeks to launch Kibo OMS and implement 6 fulfillment options.
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